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Hello, everyone. Welcome to Tian Ge Interactive Holdings Limited’s Second Quarter 2015

results announcement conference call. (Operator Instructions) | must advise you that this
conference is being recorded today. (Operator Instructions)

BETR, RELHRBEZAGERTHFAREBTEHLEZHAN, FHRYE.
At this point, I would like to turn the call over to Mr. Kenneth Ke, Tian Ge’s Investor Relations
Director. Please proceed.

KRG B BAZ K68 B 5) 3 A [l al 89 2015 -5 = F B A P M L grnd wid &
o

Hi everyone. And thank you for joining Tian Ge Interactive Holdings Limited’s second quarter
2015 earnings conference call

SIS ATREE KRR, ol LF LI, RREFELBP LAPT A R AL AT IR, &
AT HHEEN KRR LAT LA TRE, BiX, A FfEt. kX %A R TR ATA K, HHE
BPRAEBE, RGNS FF LT LB R #ATS E,

Before we begin, I will remind you that in this call, we will make “forward-looking statements”
that are based on our current expectations, assumptions, estimates and projections about Tian Ge
and its industry. All statements other than statements of historical fact we may make during this
call are forward-looking statements. These forward-looking statements speak only as of the date
hereof and are subject to change at any time, and we have no obligation to update these forward-
looking statements.

HEARECELSNNANNEFREIRKERIATERAELLE, NHATEF. COO
AR CFO AHBAA, HELLERAT LHATAR, FhAddiTat. T
PG, EAMEIeA R Fais &I N X TH KL F WL L,

Joining us on today's call are Mr. Mike Fu, the Company's Chairman, and CEO; Mr. Richard
Mai, COO and acting CFO. Mike and Rich will speak in Chinese, and we will translate their

comments into English. Shortly after the call, we will provide a transcript in English on our
website.
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A, B FEEHARMNB
At this time, | would now like to turn the conference call over to our Chairman, Mr Mike Fu.

A BUE:

BMRREA NG 2015 5 —_EZF R P L, BMNGEKRLSEFH I, A S5EN
TR Nith & A0k 2015 46 A 30 B, RAZ 694 FENKERHA IFRS kE 5 HAK
T 174 feamg5 AR ZEART 117 1250, T8 B ERB, KA G EFFprRITe 3t
R m Bt &, R ARKANHEK ~ BARR A RILF N AT B KLZ S,

We are happy to share our second quarter 2015 earnings results, which demonstrate the good
progress we have made in expanding and developing our overall business. We recorded a IFRS
net profit of RMB 116.8 million in the first half of 2015, compared to the IFRS net loss of
RMB174.2 million in the corresponding period in 2014. From the Management point of view,

our first half year performance was satisfactory and we have high confidence towards our future
revenue, profitability and cash flow outlook.

2015 4 2 Z &, #4114 MAU R b3k 37.3% % 1,888 7 A, £&H A %8 FHEMNTH
in T BN T8 T B0 MR RET I A6 F AN IR 2 T 9 89 2 1K
AR NG B H A BN, EA169 MAU Bahim bkl A5 R TA%EKESE 2 F
69 18%. 12 R B AIAT 4y PC 35 % Sl A 42287 T M, RIBF 5% 7 5o 69 B FALAE T
xF &) R AEATT R A — AN TR B PR o

In 2Q 2015, the number of our total monthly active users increased to 37.3% YoY to 18.8
million, mainly driven by our investment in mobile products. Benefiting from faster mobile
connection speed, cheaper mobile device purchase costs, lower mobile traffic fees and our
mobile promotions, our percentage mobile MAUs increased to 18.0% in the second quarter of

2015, compared to 7.4% in the corresponding period of 2014. However, the slowing PC usages,
mobile competitions and mobile monetization remains a challenge for the Company.

AR d, Aok 2015 £ EFEERMBEREBE T 3 BT, A PR as T Lt
Ao BLoh, RN A ATEARES —2%4%4 3D 25 ARPG B Z#H %K. ATRERTHE
B, BMNELEE)E—RBEIGBRBRA SR FETEA TG, 55, AR AT ERIIL
5 AR sk 89 5 B ZAT SN AAF R AT 25 B ZAT 35 3%, 89 7T At b

In the terms of games, we have successfully launched three mobile games with test feature on

live social integration. Moreover, we are currently in the process of soft-launching a new Diablo-
style ARPG game with unique 3D visual features and interactive motion control technology.
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In addition, we are looking into licensing proprietary technology and contents from leading
gaming partners overseas. Lastly, we are actively exploring the development of our new game
publishing platform with leading game publishing partners.

#0204 F 7@, FRT XA ALK EZIN, e EXFSH T 58 45K KTV #9845
o B SR B A O de RAE 6 IR H 2y 28 & R ER A T 0969354 OK . B
7 020 F 4 OK, #4149 020 4% i Kok B A& & H AL 89 BARAIR R G P o

In the terms of ONLINE TO OFFLINE (“O20”) entertainment, we successfully introduced and
tested our new products in several pilot stores in the first half of 2015 and announced our
strategic alliance with BJL Entertainment. This strategic alliance would allow Tian Ge to expand
its online advantage into BJL Entertainment’s chain karaoke stores.

Our 020 entertainment strategy goes beyond the mass karaoke market .Our goal is to further

expand our user base and online experience into other offline venues, such as bars, pubs, clubs
and restaurants, etc.

R ERL S d, RNAFmEE TARMNA R, B AT EARE G LA ARG G T
R AR E FE app, AP T B &A1Y app RIKIA THRBRIRELE R, FHRIEA
T RS o RAVATHRINE T R K IATOG R P, IF 2047 838 R 5] b7 ¥k 49
B AL R

In the terms of Healthcare Management, after acquisition of Hangzhou Seehealth in early 2015,
we are currently actively developing our mobile healthcare management application. Our user
can retrieve their medical examination report and track their health status by using our app. We

plan to obtain new users traffics from offline physical check-up centers and further analyze the
acquired user data to find the most suitable monetization strategies.

e T RMASC B AL G, BAVASF L FF LTI A R ik F BT RAVAF X F
ShRE T KA B RF NG R4 E AKFLESER B ATRAN ZAEL T & EEHKRF R
QARFEX, A8 KR PR LA IR RAIAIR S, T R e A5 AR A A 5] 3 RAN
86 A5k B 8 FF Ao

Apart from actively expanding our China business, we successfully established our first Japan
subsidiary overseas in the first half of 2015. This would allow us to replicate our proven
successful business model overseas, increase our global presence and at the same time introduce
new premium international contents to our live social platforms.
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Tian Ge’s success today mainly benefits from its unique “many to many” business model. And
under the positive momentum from the “Internet +” theme, together with Tian Ge’s mature core

business, we have successfully diversified our product offerings while maintaining our favorable
position in live social video industry.

RE, BTN RRLIE, AANETAAGIALRIGK, BABLE S, WAL, FHEM
COO # 4. 2 CFO Rich, ikt & i A28/ 5] 649358 BRI 415 L,

Lastly, we are highly confident on Tian Ge’s future development, profitability prospect and free
cash flow growth. Now, let me turn the call to our COO and acting CFO Rich, to go over our
operating and financial performance.

FHE LA

Rt Mike, K R%4F!
Thanks Mike and hello everyone.

BN ERMSE LR AALLET T 201547 A 31 B EXHE, RNELAYESEHAL,
Pl R RIS, AL G RM 5 E RMN2G B8N E,

As Mr. Paul Keung has officially resigned as our CFO on July 31, 2015, we are in the course of
identifying a suitable CFO candidate with appropriate experience to fill the vacancy. | will

temporarily assume the responsibilities as Tian Ge’s CFO and will make further announcement
once a suitable candidate is identified and appointed,

PLAE LR B K RIC IR &A1 2015 4 % — 569158 HE .
Let me first go through our Operating metrics for 2Q 2015

2015 4 2 5, #4149 MAU Btk %k 37.3% % 1,888 % A, ZEAT% A £ QPU F bz
kQN%éSLFA Z g ARPU M) 2015 4 1 & B AR F 225 4, B4 FKZ 2015
F2FFHART 222 Lo BM—ABN TARFRBEL S, BRME. £ R2FGFHE T Ko
Flot, A& R&M%® 4G & LTE 6934, I Kig 42 - 8k 098 30 35 = b 09 ) P Ak 3e o

In 2Q 2015, our total MAU increased by 37.3% year-on-year to 18.8 million from 13.7 million in
the corresponding period in 2014. Our Quarterly Paying User increased by 27.8% year-on-year
to 810,000. Our Quarterly ARPU decrease to RMB 222 from RMB 225 in the previous quarter.
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We are committed to provide users with easier, more convenient and much flexible ways of
payment methods. At the same time, the recent roll-out of 4G and LTE will significantly
improve the overall user experience for mobile products.

BMELFEH A Fe 2BHFHRBHE, XA LY MAU Libird L& E6 3.8%,
2T A 2015 4 2 69 3.7%. L 2REAAHF M MAU 89 B biFs: ik, 5 iae-F
HRDEZTKR, B8 L6ERA P L2UNARITFHN XN#TELS, Bm LA
R T Mo BARKRDL, Bahim" Sud) R PR T A I, 2RI TAARED K ZA
PR o

Number of hosts and rooms on our online platforms remained stable and the percentage users on
air over MAU on our online platforms declined slightly to 3.7% in 2Q2015 from 3.8% in the
previous quarter. That’s mainly because we began consolidating rooms and increasing the
average room size of popular rooms. At the same time, our mobile active users also tend to

interact more in terms chatting and solely viewing. Overall, our mobile user base are steadily
growing, but improving mobile monetization remains a challenge to the Company.

BT R, &¥EE KFTICIRAAN 2015 4 £ ¥ F 690 4k 2%
Next, Let me go through our financial highlights for the first half of 2015.

AR BITRB A BIERAANRT A FAL, FTANE A RIS S XK F R R
o &

Let me first clarify that all the figures I'm giving today are in Chinese RMB. And all the
percentage changes refer herein are year-over-year comparisons.

o BMNE 2014 FRMG AR T 344 e uLF BONEART 372 1L, 135 TFK
ME LR SR EHK, AP EL20ERANNELEFEREL, Rk 6%E
B30 VAT %vh,  RATE LIRS K E A 13.3%.

e Total Revenues increased by 8.0% year-on-year to RMB 371.8 million from RMB 344.3
million in the corresponding period in 2014, driven by the success of our online
businesses, which mainly include our online platforms and mobile games. the actual

increase rate should have reached 13.3% excluding the VAT effect as our revenue are
now recorded as net off 6% VAT tax after 1 June 2014.

o LAIEW 2014 FRIM AR T 290 AR pL3gm 4.9% E AR T 3.012, £A)Fd
84.3% %% T 5 £ 81.9%,

e Total Gross Profit increased by 4.9% to RMB 304.5 million from RMB 290.2 million in
the corresponding period of 2014. Gross margin slightly decreased to 81.9% from 84.3%.
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AE BT k) I XAtk 2014 F R AR T 9,480 T, R THE 25%FE AR T
9240 7, £ B2HTEMTAFLFESFRI TTHRIME LT A
Selling and marketing expenses decreased by 2.5% year-on-year to RMB 92.4 million from

RMB 94.8 million in the corresponding period in 2014. The decrease is mainly caused by
the decrease of marketing and promotion expenses.

AT BT X %5 2014 SF Bl A 69 AR 6,960 77 LR Fhik ) 19.3% £ A K 5,620 7 . 4T
BIF XY 28R EFF LRI ARS 3190 7 wA W 2014 -6 A 1 A F44
A9 BIG BUR TR Y 89 VAT KR 7,200 7 ATEL, AT HIF 269 8 V3R 54U
B 2 T X 3E A by AR T 1,680 77 UARAH o

Administrative expenses decreased by 19.3% to RMB56.2 million from RMB69.6 million
in the corresponding period in 2014, primarily due to the decrease of listing expenses of
RMB31.9 million and business tax and related surcharges of RMB7.2 million benefiting

from the VAT reform, partially offset by the increase in share-based compensation of
RMB16.8 million.

FEE I X3 2014 FRIH AR T 3,400 7 LR LK 176%EART 4 +75 4L, £
B R W T R TAR A Fa F-HU5F X 6 B AL AL m BT B
Research and development expenses increased by 17.6% year-on-year to RMB40.0 million

from RMB34.0 million in the corresponding period in 2014, primarily due to the increase in
employee benefits and new research and development investment in mobile games.

2015 4 Lk ¥ 4218 % EBITDA 4% 2014 F R4 69 AK T 1.59 /2 L RF kg Kk 19.8% %

AR 1.90 12 7T,
Our 2Q 2015 Adjusted EBITDA increased 19.8% to RMB190.1 million from RMB158.7
million in the corresponding period in 2014.

IFRS “#AEA AR T L1724, mEFRANTHART 1.74 122,
IFRS Net profit was RMB 116.8 million, compared to IFRS Net loss of RMB 174.2 million
for the corresponding period of 2014.

A A Y 2014 F R AR T 1.32 120380 15.3% FE A K T 1.51 120, %24
#omh) 8 % vy 38.3%3% e £ 40.9%,

Our Adjusted Net Profit increased by 15.3% to RMB 151.9 million from RMB131.7
million and Adjusted Net Margin increased to 38.3% from 40.9%.
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IFRS £ A A B A A AR T 0.093 T, ZREHEREAREHNAART 0122 T

IFRS Basic earnings per share was RMB 0.093 per share. Adjusted basic earnings per share

was RMB 0.122.

# %£201546 4308 2014412 A31 8, KAV EAEMIESE, LR ALENH, ThHH
BB R LEM BB A AR T16.27T42 70

As of June 30, 2015 and December 31, 2014, we had no debt and RMB 1,627.3 million in cash,
cash equivalents, term deposits, and principal-protected structured deposit.

A ZE 2015 46 A 30 BaESAA, A FRATF XHAART 4390 7 4, HFatsmx
EF T AATAHART 3010 74 (LEF 2015 & 2 ARAERMNGE ZH )
12 F AN 637 ) £ AT A FAT R A ART 890 7 L. ZMFTHAATHEST AAHARTD
180 77 LA B AT R B B R AT XA FRINH AR T 310 7 o

For the six months ended June 30, 2015, our capital expenditures were approximately RMB43.9
million, including approximately RMB30.1 million related to the purchase of new office space
located in Beijing, which had been transferred to our fixed assets in February 2015,
approximately RMB 8.9 million related to the pre-payment of our newly purchased office space
in Hangzhou, RMB1.8 million related to the decoration of our new offices and RMB3.1 million
related to servers and other office equipment, etc.

T 2015 F E¥45, RMELEAINDZERM ST ZNERLEAY, RNARS T
RN 8] 89 b 545 % — R A LA

During the first half of 2015, we continue to see a healthy growth trend, which means there will
be a breakthrough in this year and an upward trend in the number of users.

PR RPN ERY, FEFATFAERETRTH R A
With that, 1 would like to open the call to Q&A. Operator, would you please open the line for
questions. Thank you.

Questions and answer section

EFREA B, BMNAAELSFLEERT (8 A3 T). Steve Wang, [Bao] Capital
Management,
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Operator: Thank you. We will now begin the question-and-answer session. (Operator
Instructions). Steve Wang, [Bao] Capital Management.

Steve Wang: 45! &8 E. EA I RAME 9IRE&, #-F the number of users £3% K 71k
%69, ¥h T K20% %, wmE fee ARk bR LEFE T 09, 122, AR revenue 3§ K4F
1B FEFRS, RAEMEY 8%, RABF—T, ZRZIREZ4EE X M4 sharing fee 4932 %,
FEHHES, TH ZAERNLHIRA LA HE AR?

Steve Wang: Hello,every management. Based on the announcement from your company, |
found that the number of users increased a lot to nearly 20%, as well as the fee is
stable.However, the total revenue didn’t increase a lot, only 8% accordingly.So my question is
whether or not the reason id related to the fluctuation of sharing fee with the distributors. How
about the sharing fee with the hosts?

Richard Mai: & ag FIA. &4 a9 FLEAFFAF. AR E — R X T2 W 0 5 %6
Pl 49 BB, RN Z AT A AR i, 2R B A T B A6 A T AR — N R 6
X7, BT 0 — A M E RNV T — A8 89 T Mo RAVILLE 09 R L] o 270
8 L) L /AL IR A IR Ko AP IR —F X TR KA R pF oy RIGRK L, £
B0 R B KB AALAS 3009 ) PR AT S AR KR AR, BEAE T B B8 B AR AT
FARIZA A — AT IR Wk

Mike Fu: #AbA—TF. THREAXZLLRI —BYw, 2YRE 5 MEG— NG,
EIn B2 13.3% 8 — AN K.

Kenneth Ke: Let me translate the question and answer by Steve and Richard and Mike. The
question was about the healthy growth of our monthly paying user, while the question is around
the question of slowing revenue growth.

The answer from management is that, number one, actually, the reported growth of 8% of
revenue is actually affected by the VAT policy, effective June 1 of last year. Excluding the
VAT effect, our actual year-over-year growth would be 13.3%.

Secondarily, the current mobile active user growth is accelerating, while the mobile-paying
(inaudible) is still not formed, so mobile monetization means a short-term challenge for the
Company. That was the question by Steve and the answer by the management. Thank you.
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 # A Rocky Zhang, 24 EFR.
Operator: Rocky Zhang, CCB International Securities Limited.

Rocky Zhang: #% 2 E4F! &ABF— T, HRADKAZ & i#% % e & A1B R 69400 1 4 online
social video a9 ruisl 2 & 2 489982 [ A KA IL4 A 492 online platform 49 — A 44k 49 2
F, RAF— T IANFEKEKZEIHGR? RI1E LI F T RIUA quarter 8955 2%
RAHA AFEANTF IR ILRKBFER? #Histo

Rocky Zhang: Hello,every management. My question is how much of the gaming center is
actually from the core business of online social video. As we know, we can only see the total
revenue of the online platform from the announcement, so | want to know real the increase of the
gaming center.Besides, the gaming outlook I also want to know how many games do you plan to
launch. Thanks.

Richard Mai: #H#t4% 69 98, MIXANZFFERAE, HREGEAE L F) online platform k
BRARE 12%Ak. Ao RERANE, BRIFSWERESH TR AGAMZANAR 9K,
T FFE A4 part line k&, ZMNETEAHE D 2 FA LR, P —FTRMNIATR
369 ARPG #H &2 A5 R MESEE., LiFXRBFERCEZERMNGENTHY
)38 P AT T ARAF 64 feedback, B st AR AT 3 AX s K R R A9 L& R A I AHIE S,

Kenneth Ke: Let me translate the question from Rocky and also the answer by our Acting CFO
Richard. The question is whether revenue burden of the Company, how much of it is actually
from the core business and the gaming center, and also the gaming outlook.

The answer by the management is that, currently, around 12% of our revenue was contributed by
our gaming business. The actual growth of our gaming business is actually faster than our live
social video business.

In terms of our product outlook, in the second half of 2015, we plan to launch at least two more

games, as we previously mentioned. One of these is actually a Diablo-style ARPG 3D interactive
game. Thank you.

T H A Johnny Wong, & 744 ak & B B34 [R5
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Operator:  Johnny Wong, Jefferies Hong Kong Limited.

Johnny Wong: % 245! KPAL, &NF_FEGEMNZETHE, RA 8L9%, &
el B E B 2?2 R E R R A B4 T 8 5 LB A BT T IR — e 2 A R
FoANFEAE, BNE_FEAERACETH, RAEIE £ 20REAMFL? #HH

Johnny Wong: Hello, every management. My first question is that | want to know the reason of
the lowering gross profit margin of the Company from 84.3% in the same quarter last year to
81.9% in the second quarter this year. Whether or not is the reason related to the fluctuation of

sharing fee with the distributors? My second question is about the recent declining sales and
marketing expenses, can you give us the main reason. Thank you.

Richard Mai: #H##t1k 69 B AL, X T R4 F T HEFEM, 5 a3 65240 % 69 5
BETHEA -2, R, & THRGLSATIA L F-F & 0k 52H F a4
&, MR I T B4R GG —NEF) o PTRAX B 7 @ 69 )R B &F L F 569 20 £ FF
S—ZHr. B, RRAGXTHETRNANTEZXI P, LA K @GRE G,
F—, BRAVFRAE B Z 8 o tep) 698 E, IR3H KAV 945 WA B KA — ANERS) ) sk BAF
AT RN — AT & A8 AERE, RAVGHE T AR GA TR, Lk,
N EBRM NG FENHBELE SN RARMNAAGRAETHEZZ MG TG T X, X—
3R W B0 R IR A9 AR ALt A B R 69 T AR R — 8 ¥, Wl

Kenneth Ke: Let me translate the question from Johnny and the answer by our Acting CFO
Richard. There are two questions. The first question is about the recent lowering gross profit
margin of the Company from 84.3% in the same quarter last year to 81.9% in the second quarter
this year. The answer from management is actually our new businesses, including the games,
have a lower profit margin because of the mix, so we have a little bit lower gross profit margin
right now.

The second question is about the recent declining sales and marketing expenses. There are two
reasons. The first one is that we have previously mentioned that we adjusted the revenue-sharing
ratio with our distributor to incentivize them to further develop our platform. As a result, we
actually have some savings, so we have a lower sales and marketing cost as a result.
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The second reason is that we actually are leveraging our own traffic right now to have some
cross-platform internal platform lead generation. That way we also save some sales and
marketing expenses as well. Thank you.

EFHA JackYang, EHTSEHELER.
Operator:  Jack Yang; T.H. Capital.

Jack Yang: 1RG4 ! KL, NEMNEHLER K, NAERNE & R BT LK
KRR TH LB TR P ¥R 955 R0 5582550952 market share #9355 §-92?
7 AP REA — AN, 020 karaoke 69 4-AE A T F RATAR? HH

Jack Yang: Hello, every management. From the view of our management, what’s your opinion
of the entire host and the host performance industry. And the competence of this industry
whether it belongs to the penetration rate of the increasing users or the penetration rate of the
market share. My another question is what’s the market outlook of the 020 karaoke
center.Thank you.

Mike Fu: #i#tiha932 19, I, RAEDEGGE —ARALETF TR LB KRG A, &L
T, B EANTFLEMNE@IER S G LT, RO A LA ZIFBEIATL, i
AMTL R, TRAERKN. 122, BT PC R TR, EATHORKERALE. B
F, BRARBHHOGTRIA P CERRS, 2R CHA TR EEARE, KikA, EAMTL
IR BHNGYh, BEARIRE, TEHEFHIAMTLAFERLMBILT; F A
PR AT F4 OK 4694, BATARXBR LS ERMNTEBRF T — bR E. A
ZAHEMF A OK 4T 246% 5| AR R 7 X, GIEC, Ff i R, &
M ¥4 OK Fod2 RAT LA R A @09 2 F B BUL T b ka9 i 8. IA, HA
89 020 kg £ 22 EAUR R XUT, BATERMATHNELZLRCREFTH T #ilt

Kenneth Ke: Thank you, Jack. Let me translate the question-and-answer from the management.
The first question is about the entire host and the host performance industry and also the market
outlook. The current leader of (inaudible) in this industry, more and more players are entering
this field.

Also the PC usage has been declining to date, so it is a short-term challenge for the Company as
is the mobile monetization. The paying amount per user is actually smaller to date. However, we
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are confident and we believe that in the longer term the outlook of the industry should be very
positive.

The second question is about our O20 karaoke. The answer from the management is that
previously we focused more into the O20 karaoke experience inside the karaoke store, but right
now we are expanding further into other entertainment venues, such as the clubs, bars, and also
into restaurants. We're trying to bring this entertainment experience inside these places.

We have some function in terms of booking (inaudible) and also previously we had focused
inside the room. Right now we are expanding into outside, into the main lobby of the different
entertainment venues to some of our smart devices and into the [waiting hosts]. These are our
diversified product strategy. Thank you.

F4# A Martin Bao, ¥ 4347

Operator: Martin Bao; Bank of China International.
Martin Bao: Thank you for taking my question. My question is regarding your long-term view

on the healthcare management business. + 4 &t # 2 E! KA FMEZ X TEAEFER &
AR, &A1 — b RIGARLE 2 GR? T4 Rt

Mike Fu: HAT L EMA PR XETFRIIN, CE R0V RERE ST partner
kA, REDEFRREZRRENIHES . TH, BNESBREAE TR @GR, £
o X E & Fitbit NS LT 2% EF, Prd, b KA X —F e MK L 60 RAEK,
A RV AL FIR I BEAR X AMERF AR, 22— 5 AR fithit, #ff.

Kenneth Ke: Let me translate for Mike. Thank you for the question, Martin. In terms of our
longer-term strategy, we are actually partnering with a lot of hospitals and checkup clinics in
China today in terms of promoting our products. Our mid to long-term strategy is actually trying
to combine smart devices with software, which is the healthcare community. We are trying to
combine software with hardware.

As an example, the recent IPO of Fitbit is actually a perfect example of how we can actually

combine the smart, wearable devices with the healthcare-oriented community model. These are
the future directions we are trying to explore in mid to long-term. Thank you.

FHA:  Elsie Sheng; 3t 4E 4.
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Operator:  Elsie Sheng; KGI.

Elsie Sheng: % 52 Z1hdF! & 2 8485 2 % F ik 560 — 8L, &A% IEE 7699
PG PR DU T AREA S F T2 ARSI R RN & 2 RaR —ABAF
R A B L F| % )G percent 2?7 it

Elsie Sheng: Thank you for taking my question. My question is mainly about the game center, i
just wonder can you share us with the split up with the channel and also the future revenue mix
in terms of games, the outlook. Thank you.

Richard Mai: #4769 9 2. o 4K @ ARG PR, &RAT G955 K 9 A& o] o — Ak 69 0%
K AL T 09 A ) EL . £ 10S E&KAMNS 53] T0%, W e H 30%, A£5%f6—4
sk, rde vk, G, 360 F &RAT KA 50%3 50% 49 — AR LBl . AR, B A
ﬁ*ﬁ%ﬁ%ﬁﬁﬁﬁ&%%,%ﬂﬁ%?%ﬁ%imﬂ%%aéﬁ?IGSL%KA;
H AR KT RN & @ ey AL, RATTR AR K A S A N A B ) R AT AR
N9 15%-20% 4 4 o AT RV BN G K, RANERZLHZ S HHilt.

Kenneth Ke: Let me translate the answer of Richard to the question of Elsie. The question is
about the gaming sector. The question is about the split up with the channel and also the future
revenue mix in terms of games, the outlook. The answer from the management is that it will be
similar to the common market practice.

To date, in terms of [incorporation] with the iOS platform, our revenue figure is around 30%.
Also when we deal with the main [Android] partners such as (inaudible) 360 [Qihoo] and

(inaudible), the approximate split with them is around 50%.

In terms of the whole-year outlook for 2015, we expect to have revenue contribution from the
gaming business of around 15% to 20% the whole year. Thank you.

T A Johnny Wong, & %4k & 8A FRAE) .
Operator:  Johnny Wong, Jefferies Hong Kong Limited.

Johnny Wong: # 2 EA4R4F! R FMAE, X T MAU 3BV H 2 VR aHHm? A
% k8 PCamR? % AFMAEYEFHRIERS VR HHH,




RS HEFERAERAF (1980.HK) .
2015 445 — B B AL S E L BER xastian
201548 A 21 H

Johnny Wong: Hello,every management. | have two questions. One is related to the percentage of
MAU, how much of it comes from mobile and how much of it comes from PC. The other is
related to the data of last year.

Richard Mai: 63! KA FF—w& B9 % —ANFAEZH L.

Richard Mai: Excuse me.what’s your second question?

Johnny Wong: % — AN 2 % T 20769 MAU 38+ 48 % 0k B 30m?
Johnny Wong: My first question is about how much MAU percentage comes from PC.

Richard Mai: % F % — ANk A &35 69 MAU btk 18%, 3 5] 469 % — /1928 2 4+
AR

Richard Mai: OK, the answer for your first question is the mobile MAU of our platform is
around 18%. How about your second question?

Johnny Wong: % —/NFIRE & 69 K469 tbtp) 2 %V oR?

Johnny Wong: My second question is the data of last year.

Richard Mai: X449 382 7.4%,

Richard Mai: In the corresponding period of last year it was 7.4%.

Kenneth Ke: Let me translate the follow-up question from Johnny. The question is about our
mobile MAU percentage. To-date in the [second quarter] 2015, the mobile MAU of our platform
is around 18%. In the corresponding period of last year it was 7.4%. This is the 2Q number.

Thank you.

Thank you, everyone, for taking the time. This would end our second quarter interim earnings
conference call for 2015. Thank you, everyone.




